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4 ) Al-powered search and answer
YOUI' GU|de ‘|'o engines (ChatGPT, Gemini,
Perplexity, etc.) are reshaping how
Al-Powered Search: P e Pns
customers discover, evaluate, and
Mastering Al Search choose brands. This guide distills
Engine Op’rimizoﬂon key takeaways from Ansira's Al
search content into a practical
playbook you can act on now.
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1. Why Al-powered search
matters right now
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Al search is already Zero-click experiences are Projections suggest Al search

mainstream. Google’'s Al here. Al Overviews often could drive more than 50% of

Overviews appeared in 58% of provide such complete website traffic by 2028, and

searches in March 2025, and answers that users never click Al-driven visitors are 4.4x more

ChatGPT usage among U.S. through, which depresses valuable than traditional

adults doubled between 2023 traditional metrics like organic searchers because they've done

and 2025. visits and CTR. more research before they arrive.
2. How Al seqrch Chqnges Rather than scanning search results themselves,

R customers rely on Al to compare options and
customer behavior surface recommendations, then click through to

just a handful of brands.
Complex,

=) conversational The goal is no longer just to rank; it's to be in
questions the answer.
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https://ansira.com/
https://www.semrush.com/blog/ai-search-seo-traffic-study/
https://www.semrush.com/blog/ai-search-seo-traffic-study/
https://www.pewresearch.org/short-reads/2025/07/22/google-users-are-less-likely-to-click-on-links-when-an-ai-summary-appears-in-the-results/
https://www.pewresearch.org/short-reads/2025/06/25/34-of-us-adults-have-used-chatgpt-about-double-the-share-in-2023/

3.What Al engines

Al engines pull from a much wider

qc-l-uq"y IOOk at universe than your owned properties:
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User reviews Online forums and Social media Product reviews Licensed datasets

and ratings discussions content and content and the broader
(e.g., Quora, aggregators open web

Reddit threads)

They scan every post, comment, review, and tweet, forming opinions
about your brand that show up in Al answers. Many engines prioritize
what others say about you over what you say about yourself.

4. Strategic pillars for
Al search engine optimization

Think of your Al search strategy in six pillars.

Shift your SEO approach to Treat reviews, accurate listings, Invest in a modern web platform
answer-engine optimization by and social as essential Al search  that supports schema,

creating conversational, signals, and actively manage localization, and a clear brand
FAQ-style content and keeping third-party content so Al hierarchy across all your sites.
your site technically clean so Al describes your brand the way

crawlers can read and trust it. you want.
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Define brand guardrails and Publish authoritative content on Regularly test how major Al

use an omnichannel marketing owned channels that answers a engines respond to key prompts
platform like Ansira to unify wide range of real user questions, about your brand and

your ecosystem, ensuring Al not just product specs. competitors, then use those
sees one coherent brand insights to sharpen your content,
footprint everywhere. reviews, and messaging.
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In an Al-first world, you still track SEO metrics (like

5- HOW 1'0 measure success rankings, impressions, and organic clicks), but you also
in Al_powered Sequh need AEO-specific KPIs around visibility, accuracy,

sentiment, and impact. Some examples include:

Al visibility and inclusion rate: Answer accuracy and sentiment: Competitive position:

How often your brand appears in Whether Al describes you How often you're recommended
Al-generated answers and accurately and favorably, in "best/top" prompts vs.
whether your content is being especially in competitor competitors

cited as a source comparisons

Proxy signals: Al referral quality: Network-wide readiness:

Direct traffic, branded search Session depth, conversion, and Consistency of listings, reviews,
growth, and customer survey revenue from traffic attributable to  and messaging across all markets
data to fill gaps where Al Al engines (especially for distributed brands)

doesn't pass referral traffic

There's no universal AEO measurement framework yet — define a repeatable model
that works for your brand, track it consistently, and adapt as the space evolves.

6. A fast-start Al search engine optimization checklist

You can start reshaping your Al search performance with a few focused moves:

< Run a quick Al audit J Fix the obvious friction J Strengthen content for
Ask major Al engines to Address recurring service issues questions
summarize your brand, your and reputation hot spots revealed  Add or expand FAQ pages and
negative reviews, and how you in reviews and Al answers; long-form resources that mirror
compare to key competitors; note respond quickly and personally natural-language prompts your
what they get right and wrong. where needed. buyers actually use.

< Tighten your technical J Elevate brand-to-local 4 Adopt an experimenter’s
foundations governhance mindset
Improve page speed, simplify Define non-negotiable brand Keep testing prompts, content
JavaScript, and implement elements, equip local teams formats, and measurement
scalable schema so Al crawlers with playbooks and templates, approaches as Al engines and
and traditional indexes can fully and use platforms that user behavior evolve, and as
understand your content. automate distribution, more transactions happen

compliance, and analytics. directly inside Al experiences.

Brands that pivot early to Al search engine optimization — and align strategy, technology, and teams
around it — will be the ones Al engines see as visible, authoritative, and worth recommending.
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Have questions about
where to start?

Contact the Ansira team and let's map out
your Al search strategy together.

Learn about the
new co-op program
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Ansira POV: Al's Influence on Organic Search — Ansira

SEO & AEO for Channel Marketers: Al-Powered Search — Ansira

Brand Reputation Management and Al — Ansira

Media in the Age of Al: Boosting Brand Visibility in Al Search — Ansira

Measuring Success in Al Search — Ansira
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